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CAMPOSOL
THE WORLDôS LARGEST ASPARAGUS EXPORTER
Catering to a growing world affluence and higher demand for quality agricultural products
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Disclaimer

Å This presentation has been prepared by Camposol Holding Plc. (the ñCompanyò).  The presentation and its contents may not be reproduced, redistributed or passed on, 

directly or indirectly to any other person or published or reproduced directly or indirectly, in whole or in part, by any medium or in any form for any purpose. Specifically, 

the presentation may not be distributed, forwarded or published, directly or indirectly, in whole or in part, in or into the United States, Canada, Australia or Japan, or in any 

other jurisdiction in which such distribution, or publication would be prohibited by applicable law. 

Å The information contained in this presentation does not constitute or form part of, and should not be construed as, an offer or invitation to subscribe for or purchase the 

securities discussed herein in any jurisdiction, nor does it constitute a recommendation regarding the securities of the Company. Neither this presentation nor any part of it 

shall form the basis of, or be relied upon in connection with any offer, or act as an inducement to enter into any contract or commitment whatsoever. 

Å Specifically, this presentation and the information contained herein are not an offer of securities for sale in the United States and are not for publication or distribution to 

persons in the United States (within the meaning of Regulation S under the U.S. Securities Act of 1933, as amended (the ñSecurities Actò)). The securities in the Company 

have not been and will not be registered under the Securities Act. 

Å The presentation is the sole responsibility of the Company. The information may be subject to updating, completion, revision and amendment and such information may 

change materially. No representation or warranty, express or implied, is or will be made by the Company, its advisors, parent or subsidiary undertakings of any of the 

foregoing or any such personôs affiliates, directors, officers or employees, or any other person as to the accuracy, completeness or fairness of the information or opinions 

contained in this presentation and any reliance you place on them will be at your sole risk. Without prejudice to the foregoing, the Company, its advisors, parent or 

subsidiary undertakings of any of the foregoing and any such personsô affiliates, directors, officers or employees do not andwill not accept any liability whatsoever for any 

loss howsoever arising, directly or indirectly, from use of this presentation or its contents or otherwise arising in connection therewith. The Company is under no obligation 

to update or keep current the information contained in this presentation and any opinions expressed in it are subject to change without notice. 

Å This presentation contains certain forward-looking statements relating to the business, financial performance and results of the Company and/or the industry in which it 

operates. Forward-looking statements concern future circumstances and results and other statements that are not historical facts, sometimes identified by the words 

ñbelievesò, ñexpectsò, ñpredictsò, ñintendsò, ñprojectsò, ñplansò, ñestimatesò, ñaimsò, ñforeseesò, ñanticipatesò, ñtargetsò,and similar expressions. The forward-looking 

statements contained in this presentation, including assumptions, opinions and views of the Company or cited from third party sources are solely opinions and forecasts 

which are uncertain and subject to risks. A multitude of factors can cause actual events to differ significantly from any anticipated development. Neither the Company or its 

advisors nor any parent or subsidiary undertakings of any of the foregoing or any such personôs affiliates, directors, officers or employees make any guarantees that the 

assumptions underlying such forward-looking statements are free from errors nor does any of the foregoing accept any responsibility for the future accuracy of the 

opinions expressed in this presentation or the actual occurrence of the forecasted developments. 

Å The presentation is disclosed pursuant to, and is governed by, Norwegian law and regulations. Any dispute arising out hereof shall be resolved in Norway, with the 

ordinary courts of Norway as legal venue.
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A world leader ambition

Demand for healthy 

food is increasing 

Peru climate 

provides 

comparative 

advantage 

Camposol 

uniquely positioned 

ÅRising wealth and health awareness drives global demand

ÅLargest agribusiness in Peru with unique global client base

ÅYear-round supply and high productivity levels

Platform for strong

growth
ÅGrowth both from developing own land and acquisitions

3
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Q2 08 Highlights
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ÅRevenues of USD 37.1 million

ÅEBITDA before value adj.USD 8.3 million

ïStable prices for all products

ïAvocado season begins

ïSlight increase in artichoke prices

ÅNet income USD (3.7) million

ÅCamposol listed on Oslo Axess 15 May 2008

ÅFIDAF* invests USD 15 million through private 

placement

ÅNew board member and CCO appointed

* Fondo de Inversion en Desarrollo Agroindustrial y Forestal
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Growing demand for fruits and vegetables

Å Global trend toward healthy food 

Å Improved convenience (fresh cut, pre peeled 

ready for cooking and frozen) 

Å Prosperity increases demand for fruits and 

vegetables

Å Growing middle class

Å Improved transportation and storage methods

Å Greater variety has stimulated consumer 

awareness and demand

Å Availability (trade agreements)
ïImports facilitate year round availability

ïStable prices

ïImproved quality

USD millions

Source: UN Comtrade

Global fruits and vegetables demand Demand drivers

6

Long term

trend

Fruits

Vegetables



Price Development
Camposol export prices
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Fresh

White Asparagus Green Asparagus Avocado Mango



Price Development
Camposol export prices
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Preserved

White Asparagus Green Asparagus Pepper Artichoke
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CAMPOSOL IN BRIEF
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Peruôs leading agri-business exporter 

Å The worldôs largest exporter of asparagus

Å Production and distribution of 

ï Asparagus (50%)

ï Avocados (20%)

ï Artichokes , mangos and piquillo pepper (30%)

Å Located in three strategic locations in Peru

ï Employs an average of 7,000 workers

Å 14,000 ha. owned (net): Only 35% planted

ï Approx. 14,000 usable of which ~ 4,864 has 

were planted per 30 June 2008

ï Approx. 1,500 ha of planted leased land

Note: 1 hectare = 10,000 square metres
10

Chao and Virú
(Asparagus & Avocados)

Min. 11ºC/ Max. 32ºC

Barranca 
(Artichokes)

Min. 14ºC / Max. 29ºC

Piura
(Mangos & Peppers)

Min. 12ºC / Max. 36ºC

Humboldt

Current 

(cold)

Equator
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Raw materials Processing Products Distribution

Fresh 

Direct

Preserved

Representatives

Agents / Brokers

An integrated agri-industrial company
present in the whole value chain

Frozen

Streamlined production

ïOnly Peruvian company 

with fully integrated 

prod-uction range 

(canned, fresh and 

frozen)

Prime locations

ïFavorable climate

Focused on the right crops

ïProducing 5 out of the 9 

most important Peruvian 

non-traditional export 

produce 

Strong global customer base

ïLong term relationship with 

leading retail chains in both  

US and Europe (private label)

12% of volume sourced 

from 3rd party growers
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Camposol products are sold to

leading retailers in Europe and the US

ÅClient base with global distribution 

Å134 clients spread across the world

ÅFresh products sold under own label 

ÇCamposolÊ, AndesÊ, AmazonasÊ

12

25 %

75 %

North America

Europe

Sales

ÅAsparagus and artichokes are benefiting from the 

rising demand in the US

ÅSignificant potential for avocado when US market 

opens

World class customers



13FINANCIALS

LAND DEVELOPMENT


