


Important Notice

• This Presentation has been produced by TradeDoubler AB (the “Company”) and is furnished to you solely for your 
information.

• This document contains certain forward-looking statements relating to the business. financial performance and results 
of the Company and the industry in which it operates. These statements are based on the Company’s current plans, 
estimates and projections, as well as its expectations of external conditions and events. In particular the words 
“expect”, “anticipate”, “estimate”, “may”, “should”, “believe” and similar expressions are intended to identify forward-
looking statements. Forward-looking statements involve risks and uncertainties that could cause actual results to differ 
materially from those in the forward-looking statements. These include, but are not limited to: the level of consumer 
acceptance of existing and new and upgraded products and services; the growth of overall market demand for the 
Company’s products or for the affiliate industry in general; the Company’s ability to sustain and effectively manage its 
recent rapid growth; and the Company’s relationship with third party suppliers, and its ability to accurately forecast the 
volume and timing of sales. Additional factors could cause future results to differ materially from those in the forward-
looking statements.

• No representation or warranty (express or implied) is made as to. and reliance should be placed on, any information, 
including projections, estimates, targets and opinions, contained herein, and no liability whatsoever is accepted as to 
any errors, omissions or misstatements contained herein, and. Accordingly, neither the Company nor any of its 
subsidiary undertakings or any officers or employees accepts any liability whatsoever arising directly or indirectly from 
the use of this document.

• You will be solely responsible for your own assessment of the market and the market position of the Company and that 
you will conduct your own analysis and be solely responsible for forming your own view of the potential future 
performance of the company’s business.

• This document does not constitute or form part of, and should not be constructed as, an offer or invitation to subscribe 
for or purchase any securities and neither this document nor anything contained herein shall form the basis of, or be 
relied on in connection, with any offer or commitment whatsoever.

• This Presentation speaks as of 31 march 2008. You should be aware that the Presentation has not been updated to 
reflect any changes to the affairs of the Company since that date.



Agenda

1. Business Summary Q1-2008 - Will Cooper (CEO)

2. Q1-2008 Financial Results - Casper Seifert (CFO)

3. Summary and Outlook - Will Cooper (CEO)

4. Q & A
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European markets achieving solid growth. Group results impacted 
by weak UK affiliate business and currency effects.

• Revenue for the first quarter increased by 89% to 987.0 (521.1) MSEK 
• Gross Profit for the first quarter increased by 37% to 190.9 (139.6) MSEK
• EBITDA for the first quarter increased by 43% to 60.1 (42.7) MSEK
• Operating profit (EBIT) for the first quarter increased by 29% to 52.5 (40.7) MSEK
• Net Profit for the first quarter increased by 38% to 38.8 (28.0) MSEK
• Reported earnings per share amounted to SEK 1.36 (0.98) SEK after dilution

• Currency impact the group negatively by 6,1% on Gross profit level by weaker 
British pound

• Amortisation of IMW acquisition of 4,9 Msek, other D&A of 3,6 Msek of tangible assets 
and IMW Intangibles

“The Q1 results show a strong, profitable growth for the Group, assisted by very strong
performances in Germany and France which counterbalanced the softening of the UK 
market”

Will Cooper, CEO and President
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Quarterly development



Group operational highlights - Q1 2008 

• Seasonally strong search business with margins in line with expectations
• Strong Transaction gross profit, particularly in France and Germany
• First time Search gross profit outside of the UK 
• Solid increase in Other gross profit
• No. of advertisers was 1,658 (1,254) at March 31 
• No. of active publishers was 125,345 (118,487), an increase of 4,529 during 

the quarter
• Launch of td Searchware 4 in Europe and Japan
• Integrated software in April as td Integral
• Launch of td AdMatch, contextual advertising solution (April)
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Geographical segments

Gross Profit by geography
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Margin Analysis
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Industry developments

• Travel and consumer electronics sectors were strong
• Credit crisis had a visible negative impact on the finance sector 
• More conscious buying behavior as consumers more actively seek lowest 

prices online
• Continued price pressure in the UK affiliate market
• Consolidation activity still strong, AOL acquiring Buy.at and Bebo
• Google close on DoubleClick acquisition, Microsoft and Yahoo?
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FINANCIAL SUMMARY



Financial Summary for Q1-2008

• Gross Profit for the first quarter increased by 37% to 190.9 (139.6) MSEK

• EBITDA for first quarter increased by 43% to 60.1 (42.7) MSEK

• EBIT for the first quarter increased by 29% to 52.5 (40.7) MSEK

• Net Profit for the first quarter increased by 38% to 38.8 (28.0) MSEK

• Diluted earnings per share amounted to SEK 1.36 (0.98) SEK
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Gross profit by segment EBITDA by segment

Business Segments
Transaction
Is the largest business segment and encompasses TradeDoubler's original performance-based 
offering which includes affiliate marketing, online advertising campaigns and  pay-per-call.
Search 
The acquisition of the IMW Group announced in July 2007 marked TradeDoubler’s entry into Search 
Engine Marketing. Acting as an outsourcing partner, we actively manage the search marketing for 
our advertiser clients by providing the tools and expertise to develop optimal keyword strategies.
Other
This is the smallest business segment and includes revenues from technology products sold on a 
standalone basis as well as consultancy revenues.
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Transaction (affiliate & campaigns)
• Solid growth in continental Europe
• Campaign business very strong
• Softer UK affiliate market
• Comparable numbers include two large clients lost in H2 2007. Currency effects in 

the UK of 9,4%
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Search
• Good top line performance, Q1 strongest quarter of the year
• Travel sector seasonally strong, while Finance weak as expected
• Significantly negative currency impact (GBP/SEK) on consolidation
• European rollout continues as planned , 9 FTE in place for the expansion
• With Google changes to renumeration in 08’, revenue model will be revised focusing 

on profitability
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Other (technology, consultancy & fixed fees)

• Solid gross profit increase
• Several new technology client wins and deliveries into new smaller European 

markets
• Development activity remained high, new product / functionality launches
• Evaluating further product opportunities for the Asian market
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