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HERE YOU WILL FIND
IMPORTANT INFORMATION

THE PRESIDENT AND CEO

"Schibsted'’s organisation as a whole, from top to the bot-
tom, has handled this economic slowdown very well,” writes
President and CEO Kjell Aamot.

PAGE 2-3

THE QUICK READ

A compressed summary of this annual report is to be found
on pages 4-12. The whole story starts on page 13. We
recommend that you read that too...

PAGE 4-12

OUR STRATEGY

Schibsted currently works along three strategic axes to
further develop the Group: a Media House strategy, a Pro-
duct strategy and a Capability strategy.

PAGE 13-18

DESCRIPTION OF OPERATIONS

Here you will find an overview of all of Schibsted's most
important operations: business areas, media houses and
companies divided into categories according to the channels
they use for their operations.

PAGE 19-41
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PAGE 59-133
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grew up in poverty and was orpha-
ned at an early age. He was placed
in Christiania Opfostringsanstalt,

a poorhouse which had a printing
works with the rights to publish
“Christiania Intelligenssedler” Here
he trained as a typographer and
printer, laying the foundation for a
large media group. In the picture, he
is with his second wife, Thomasine
Dorthea, and son Amandus, who
later became a legendary editor and
manager of Aftenposten.
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SCHIBSTED’s HISTORY

> The go-ahead for Media Norge

> Acquisition of selected parts of
Trader Classified Media

> Established in Russia through the
free newspaper Moi Rayon

>A new vision with European
ambitions

> Launch of E24 Naringsliv

> Schibsted Sek launched Sesam

> Acquisition of Blocket AB

> Launch of 20 Minutes in France

> Launch of 20 Minutos in Spain

> Scandinavian Online (SOL) listed
on the stock exchange

> Launch of the free newspaper
concept 20 Minutes
>FINN.no was established

> Acquisition of Svenska Dagbladet
> Investment in the Eesti Meedia
Group

> Acquisition of Aftonbladet

> Acquisition of Metronome Film &
Television

> A new vision with Scandinavian
ambitions

> First investments in online and
new media activities

> First investments in Estonia —
Kanal 2

> Listing on the Oslo Stock Exchange
(Oslo Bars)
> First investments in TV and films

> Converted from a private company
into a private limited company and
group

> Takeover of VG

> Aftenposten obtained the "exclu-
sive rights” to Amundsen’s journey
to the South Pole

> Aftenposten started to be
published twice a day

> Launch of Christiania Adresseblad/
Aftenposten

> Chr. Schibsteds Forlag was estab-
lished
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PO box 490 Sentrum
NO — 0105 Oslo

Phone: + 47 23 10 66 00
Fax: + 47 23 10 66 01
E-mail: schibsted@schibsted.no
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